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OXFORD ECONOMICS

Oxford Economics was founded in 1981 as a commercial venture with Oxford University’s business
college to provide economic forecasting and modelling to UK companies and financial institutions
expanding abroad. Since then, we have become one of the world’s foremost independent global
advisory firms, providing reports, forecasts and analytical tools on 200 countries, 100 industrial
sectors and over 3,000 cities. Our best-of-class global economic and industry models and
analytical tools give us an unparalleled ability to forecast external market trends and assess their
economic, social and business impact.

Headquartered in Oxford, England, with regional centres in London, New York, and Singapore,
Oxford Economics has offices across the globe in Belfast, Chicago, Dubai, Miami, Milan, Paris,
Philadelphia, San Francisco, and Washington DC. We employ over 200 full-time people, including
more than 130 professional economists, industry experts and business editors—one of the largest
teams of macroeconomists and thought leadership specialists. Our global team is highly skilled
in a full range of research techniques and thought leadership capabilities, from econometric
modelling, scenario framing, and economic impact analysis to market surveys, case studies,
expert panels, and web analytics. Underpinning our in-house expertise is a contributor network
of over 500 economists, analysts and journalists around the world and our heritage with Oxford
University and the academic community.

Oxford Economics is a key adviser to corporate, financial and government decision-makers and
thought leaders. Our worldwide client base now comprises over 1000 international organisations,
including leading multinational companies and financial institutions; key government bodies and
trade associations; and top universities, consultancies, and think tanks.

November 2015

All data shown in tables and charts is Oxford Economics’ own data, except where otherwise
stated and cited in footnotes.

All information in this report is copyright © Oxford Economics Ltd.

This report is confidential to Bath Spa University and may not be published or distributed
without their prior written permission.

The modelling and results presented here are based on information provided by third parties,
upon which Oxford Economics has relied in producing its report and forecasts in good faith. Any
subseqguent revision or update of those data will affect the assessments and projections shown.
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EXECUTIVE SUMMARY

Bath Spa University supported over 2,050 jobs in Bath and
North East Somerset in 2014/15 - equivalent to one in every 49
jobs in the district.

2,050 JOBS

Supported by Bath Spa
University and its students

The University itself employs 966 people. This makes it the
fifth largest employer in Bath and North East Somerset. It is
considerably more than are employed by some of the city’s most
famous institutions. Bath’s museums, historical sites and buildings

in Bath and North East
employ 292 people, while Bath Rugby employs 130 people.

Somerset in 2014/15

The University’s employees are highly embedded in the local
community. In 2014/15, 420 of the University’s staff (or 43
percent of total) lived in Bath and North East Somerset. Another
430 (or 44 percent of total) lived in the wider South West.

This is equivalent to one in
every 49 jobs in the local area.
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The economic impact of Bath Spa University

The University employs a wide range of people with different

skills sets and backgrounds. Some 55 percent of roles are
academic in teaching and research. The remaining 45 percent
of the people are employed in administrative, technical or H

managerial roles.

Economic activity supported

In total, the University generated a value-added contribution by Bath Spa University and its
of £93.9 million to the Bath and North East Somerset economy students in 2014/15

in 2014/15. This is equivalent to 2.0 percent of the district’s

economic output. Of this, the University supported a £51.7 million

contribution and the University’s additional students and their This is equivalent to 2.0 percent
visitors the remaining £41.7 million contribution to GDP. of the economic output of Bath

and North East Somerset.
In 2014/15, Bath Spa University made a total tax contribution

of £21.1 million to the UK Exchequer. This could fund the Royal
United Hospital’'s and Royal National Hospital for Rheumatic
Diseases’ running cost for about a month.
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INTRODUCTION

This study investigates the economic contribution Bath

Spa University makes to the district of Bath and North East
Somerset. It does so by looking at the additional expenditure the
University and its students bring to the local area. This stimulates
economic activity at many firms across the district, boosting
employment, output and tax receipts.

Bath Spa is one of two universities in Bath and North East
Somerset. The Office of National Statistics’ (ONS) Census data
(201) suggests that full-time students represent 10.9 percent of
the population in the district. Although this is above the average
of 5.4 percent for England and Wales, it is significantly below
many local authorities in which some of the UK’s most prominent
universities are found (Figure 1).

Fig. 1: Share of the population enrolled in full-time study in the local authority districts which
are home to the Russell Group of Universities, in comparison to Bath and North East Somerset
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As the Council’'s economic strategy sets out for 2014-2030,
“Bath’s two universities are key to the supply of highly qualified
workers and are also a source of entrepreneurialism and local
economic growth with several significant companies in the city
having spun out of, or benefitted from, links with the Higher
Education sector.”

4 1. Bath and North East Somerset Council, “Economic Strategy Review 2014-2030", 2014, page 34.
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To investigate the contribution Bath Spa University makes to the
Bath and North East Somerset economy each chapter of the
report looks at a different metric. It is ordered as follows:

B Chapter 2 looks at the University’s contribution to
employment in the district in 2014/15.

B Chapter 3 investigates the gross value added contribution to
GDP supported by the University’s, its students’ and visitors
to these students’ expenditure.

B Chapter 4 calculates the tax receipts that flow from the economic
activity the University’s and its students’ expenditure support.

It is however important to remember that the University and

its students contribute to the district’'s economy through

other ways which are difficult to quantify using these standard
metrics. The University is focused on creativity, culture and
enterprise.? Its research effort has spillover effects for local
businesses, enhancing their rate of innovation and productivity.
It contributes to the cultural life of Bath through its facilities and
the events it organises and sponsors attracting additional tourist
income into the district. While no attempt is made to quantify
these non-expenditure related contributions, the growing
importance of the disciplines pursued by the University in terms
of local employment is illustrated by the numbers employed in
the manufacturing and creative sectors in Bath and North East
Somerset (Figure 2).

Fig. 2: Employment in the manufacturing and creative
industries in Bath and North East Somerset, 2009-2014

People
5,000

N Creative industry

4,800
4,600 -

4,400

Manufacturing

. \

4,000

3,800 T T T T :
2009 2010 20M 2012 2013 2014

Source: ONS

2. Bath Spa University, “Strategy 2020”, September 2015. 5
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INTRODUCTION TO ECONOMIC IMPACT ANALYSIS

The study undertakes a standard economic
impact assessment, looking at three forms of
expenditure (Figure 3).

B The first channel of impact is the direct
effect. This is the economic activity
generated by the University itself, for
example by employing academic and
operational staff and by generating
economic activity through its payment of
wages and generation of surpluses.

B The second channel of impact is the
indirect effect, which is the employment
and activity which is supported through
the University’s local supply chain, as a
result of its purchases of inputs of goods
and services from local suppliers.

B The final channel, known as the induced
effect, captures the economic activity
supported by staff and those employed in
direct supply chains spending their wages
on goods and services in the local economy.

The indirect and induced impacts are
calculated using multipliers derived from
regional input-output tables. These are
developed by combining ONS (2014) input-
output data for the whole UK with the

Fig. 3: The channels of economic impact

Direct impact

technique developed by Flegg, et al. (1995).34
Employment and tax estimates are calculated
using ONS data on labour productivity,
average earnings in each industrial sector and
tax allowances rates for 2014/15.

The scale of the University’s impact for each
of the three channels is measured using
three metrics:

B Gross value added - Gross value added is
the contribution an institution or company
makes to Gross Domestic Product (GDP).
It is most simply viewed as the value of the
output it produces less the value of inputs
used in that output’s production.

B Employment - measured in headcount
terms rather than on a full-time equivalent
(FTE) basis to facilitate comparison with
ONS employment data.

B Tax receipts - this study considers
the receipts generated from Income
and Corporation taxes, employee and
employer National Insurance contributions
and other indirect taxes paid by
employees (such as VAT).

Induced impact Total impact

Bath Spa University
operations

Bath Spa University
capital investment

Indirect impact

Subsistence
expenditure

Purchase of inputs
from local suppliers

Supplier’'s own
supply chains

Expenditure by
additional visitors

Consumer spending
out of staff wages
(within local economy)

Contribution to
GDP
» Food and beverages Employment

* Recreation supported

* Clothing Tax receiptes

o Utilities generated

* Household goods

Purchases made from non-local suppliers (leakages from local economy)

3. ONS, Input-output analytical tables - 2070, ed. Richard Wild (Newport: ONS, 2014).
4. Webber C. D. and Elliott M. V. Flegg A. T., “On the appropriate use of location quotients”, Regional Studies, 29 (1995): 547-61.
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1.EMPLOYMENT CONTRIBUTION

1.1 TOTAL EMPLOYMENT

The University stimulates
employment in the local

area by bringing additional
expenditure into the economy.
The University employs people,
it purchases goods from local
suppliers, it pays wages which
get spent in local retail and
leisure outlets, its students
undertake expenditure

and their visitors pay for
accommodation and food etc.

In 2014/15, Bath Spa University
and its students supported
over 2,050 people in
employment in Bath and North
East Somerset. Therefore 1in
every 49 jobs in the district was
to some degree dependent on
the University’s existence.

Fig. 4: Bath Spa University’s total employment contribution,

2014/15
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Direct Multiplier
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Source: Oxford Economics

Students
subsistence

T T

Visitors to
students

Total

The major sources of
employment are the University
itself and economic activity
stimulated by the subsistence
spending of students attracted
into the district to study at the
University. In 2014/15, some
966 people (or 47 percent

of the total) were employed

by Bath Spa University itself
(Figure 4). Subsistence
spending by students

who moved to the district
supported another 922 jobs (or
45 percent). The University’s
expenditure on inputs of goods
and services, wage-financed
expenditure and the spending
by visitors to the students
accounted for the remainder of
the jobs supported.
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1.2 THE UNIVERSITY’S OWN EMPLOYMENT

The University itself maintains
a large workforce to deliver
teaching, research and run
its day-to-day operations.

In 2014/15, it employed 966
people. This makes it the fifth
largest employer in Bath and
North East Somerset (Figure
5). An alternative way of
putting the University’s own
employment into context is
to compare it to some of the
institutions in Bath for which
the city is most famous. Its
museums, historical sites and
buildings which are visited
by millions of people each
year employ 292 people.®
Bath Rugby which play at the
historic Rec Ground employs
130 people.®

The University employs a wide
range of people with different
skills and backgrounds. Besides
the employees engaged in
academic activity, which
constitute over half of the
University’s workforce, it

also employ hundreds of
workers in its administrative
departments and as senior
management staff (45 percent
of their workforce). Bath Spa
University offers employment
opportunities for people across
the skills spectrum (Figure 6).

Fig. 5: Ten largest employers in Bath and North East Somerset
OCS Group UK Ltd

Marks and Spencer PLC
City of Bath College

Sirona Care & Health CIC
Wessex Water Services Ltd

Bath Spa University

Bath and North East
Somerset Council

Avon and Wiltshire
Mental Health

University of Bath

Royal United Hospital
NHS Trust

T

0 1,000 2,000 3000 4,000 5000
People

Source: Bath Spa University, The University of Bath, Bath and North East Somerset Council

Fig. 6: Staff by major category, 2014/15

Senior
management
61

Administrative ——~
and technical
371

~—— Academic
534

Source: Bath Spa University

8 5. Employment data sourced from ONS Business Register and Employment Survey for 2014 for museum activities (SIC91020) and
the operation of historical sites and buildings and similar visitor attractions (SIC91030).

6. Bath Rugby Limited, (2015), ‘Full accounts made up to 30/6/2014'.
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The University’s employees
are highly embedded in the
local community. Some 420
employees (or 43 percent of
total) live in Bath and North
East Somerset (Figure 7). They
represent 0.5 percent of all the
economically active residents
of working age.” A further 428
people (or 44 percent) live in
the wider South West, with
particular concentrations in
Bristol, Wiltshire and Mendip.

Number of staff

1-50

B so0-100

B 00-300

B zo0+

@ Bath Spa University

Fig. 7: Home locations of Bath Spa University’s employees,
2014/15

Wiltshire

South Gloucestershire

Bristol

Bath and North East Somerset

Source: Bath Spa University / Oxford Economics

1.3 SUPPLY CHAIN AND CONSUMER SPEND CONTRIBUTION

Bath Spa University sources
many of the goods and
services it purchases to
operate locally. In 2014/15, the
University spent £3.5 million on
inputs from over 420 suppliers®
in Bath and North East
Somerset. Suppliers located

in Abbey and Bathavon West
wards received 38 and 19
percent of the expenditure,
respectively (Figure 8).

Fig. 8: Location of Bath Spa University’s suppliers within the
district by contract value, 2014/15

Abbey

Bathavon West

High Littleton

Kingsmead

Westfield

Bathwick

Newbridge

Mendip

Midsomer Norton North

Southdown

O 5 1 1B 20 25 30 35 40

% of spend in the district
Source: Bath Spa University ° P

7. ONS, Annual Population Survey.

8. This study assumes that one postcode equals one business.



ﬁ‘-‘»
."

‘)OXFORD
% ECONOMICS

l

The economic impact of Bath Spa University

Nearly a quarter (or
£844,000) of the value of
the University’s procurement
budget from suppliers within
the district was spent with
firms in the construction
industry (Figure 9). Local
suppliers in the education
industry (such as visiting
lecturers) ranked second,
receiving contracts worth
£740,000. Other service
activities (such as costs
associated with transport)
ranked third receiving
contracts worth £650,000.

The University procurement
expenditure stimulated activity
at firms across the district. It is
estimated to have supported
50 people in employment in
Bath and North East Somerset.

In 2014/15, the University’s
420 employees who lived in
Bath and North East Somerset
received £10.7 million in
wages before tax. They spent
a proportion of their income
in local retail and leisure
outlets, helping to sustain local
businesses. Their expenditure
and that of people working in
the University’s supply chain

is estimated to support 100
jobs in the district. Most of
these are in retailing and the
hospitality sector.

Fig. 9: Procurement spend by industry, 2014/15

£ thousands

900
800 +
700 ~
600 -
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Source: Bath Spa University

It is likely this is an
underestimate. Many of the
University’s staff and those
employed in its direct supply
chain that live elsewhere are
likely to visit the district’s retail
and leisure outlets during
lunch-breaks or after work. But
it is difficult to estimate the
extent of this spend.

The University has an
employment multiplier of
115 in Bath and North East
Somerset. So for every 100
jobs at the University itself, it
supports a further 15 across
the district.

10
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1.4 STUDENT SUBSISTENCE SPENDING

Bath Spa University attracts
students to Bath and North
East Somerset from other
parts of the world and keeps
students previously resident
in the locality. Some 4,330

of the University’s students
(or 57 percent of the student
body) can be classified as
‘additional’ to the local area.®
These students are estimated
to have spent £59.0 million
on local transport and food
and personal items from retail
and leisure outlets in Bath
and North East Somerset.
This ‘extra’ expenditure in the
district helps to sustain many
local businesses.

The students’ subsistence
spending is estimated to
stimulate economic activity
across the district. In total,
it is estimated to support an
additional 920 jobs in Bath
and North East Somerset.

1.5 VISITORS TO STUDENTS SPENDING

Friends and relatives visiting
the students who moved to
Bath and North East Somerset
to study at Bath Spa University
spend money in the district,
generating economic activity
and supporting employment in
local businesses.

Visitors to students at Bath
Spa University spent £0.8
million on transport, local
hotels, restaurants and

bars and visiting cultural,
recreational and sports
attractions. Taking account
of the subsequent supply
chain and wage consumption
impacts, this spending
supported around 20 jobs in
the district.

9. Additional students include students who came from outside Bath to live in the area while studying and students originally from
Bath, who choose to stay because of the University.

1
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2. GDP CONTRIBUTION

2.1 TOTAL GDP CONTRIBUTION

In total, Bath Spa University Fig. 10: The contribution to GDP of Bath Spa University and its
and its students made a £93.9  students, 2014/15

million gross value added
contribution to Bath and
North East Somerset’'s GDP in 100 0.5

2014/15. This is 2.0 percent of
all economic output produced
in the district. 80
41.7
Of this, the University
supported £51.7 million gross 60
value added contribution to
GDP. The majority (87 percent)
of this was generated by
the University itself, with the 407
remainder resulting from its

£ million

procurement from suppliers

within the district and payment 20
of wages, which in turn are

spent at local retail and leisure

outlets. The additional students 0 - ;

and their visitors contributed a Direct Multiplier Students Visitors to Total
£41.7 million gross value added impacts  subsistence  students
contribution to GDP (Figure 10).  Source: Oxford Economics

2.2 DIRECT GDP CONTRIBUTION

In 2014/15, the University Fig. 11: The University’s income by source, 2014/15
earned £68.8 million in income. . .
. . Funding Council Research grants
Some £53.1 million of this \
grants and contracts

came from the University’s

students in the form of tuition

fees and education contracts Other income
(Figure 1. Another £5.1 million 14%
came from Funding Council

grants and £0.9 million in the

form of research grants and

contracts.”©

8% 1%

— Tuition fees
and education
contracts
77%

Source: Bath Spa University 2014/15 annual report

12 10. University’s Financial Statements.
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Bath Spa University spent

over £61.4 million in 2014/15

on current expenditures. The
University’s single largest
expenditure was its payment
of wages and salaries to its
966 employees - and other
employment costs such as
pension and National Insurance
contributions - amounting to
£31.8 million (Figure 12). It also
made a surplus of £7.4 million.
Based on this information,
Oxford Economics estimates
the University made a £44.9
million direct gross value added
contribution to GDP, or 1.0
percent of all the economic
output produced in Bath and

North East Somerset in 2014/15.

2.3 SUPPLY CHAIN AND CONSUMER SPEND CONTRIBUTION

The University’s expenditure
on inputs of goods and
services and its payment

of wages to staff that were
subseqguently spent at local
retail and leisure outlets
stimulated considerable
activity at businesses across

Bath and North East Somerset.

The University spent £3.5
million on inputs of goods and
services from suppliers in Bath
and North East Somerset. This
was equally spread between
firms in the city (51 percent of
total spend) and the rest of
the district (49 percent). The
expenditure is estimated to
support a £2.0 million gross
value added contribution to
GDP along the University’s
local supply chain.

Fig. 12: Bath Spa University’s gross value added by source,

2014/15

Depreciation
£4.4 million

Gross surplus ——_
£7.4 million

\— Interest and other

finance costs
£1.4 million

N Employee
compensation
£31.8 million

Source: Bath Spa University 2014/15 annual report

Bath Spa University and
the companies in its direct
supply chain pay their staff
wages. These people spend
a proportion of it making
purchases in local stores

or buying meals in local
restaurants etc. This wage-
financed expenditure is
estimated to support a £4.8
million gross value added
contribution to GDP in the
district. Most of it occurs in

the retail sector and in the real

estate industry.

Comparing the size of the
University’s own gross value
added contribution to GDP
with the impact it has on its
supply chain and through
wage consumption impacts
suggest it has a GDP multiplier
of 115. Therefore for every
£100 in GDP created directly
by the University, a further £15
is generated elsewhere in the
Bath and North East Somerset
economy.

13
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2.4 STUDENT SUBSISTENCE SPENDING

In addition to the University’s operations and the economic
activity generated it directly and indirectly supports, the
subsistence spending of Bath Spa University’s students forms
part of the overall impact of the University in Bath and North
East Somerset. The 4,330 additional students’ £59.0 million
expenditure on transport, food and personal items is estimated
to support an additional gross value added contribution to GDP
of £41.7 million.

2.5 VISITORS TO STUDENTS SPENDING

Visitors to students attending Bath Spa University used local
transport, stayed at hotels, paid entrance fees to the city’s
attractions and visited the district’s restaurants and bars during
their stay. This extra expenditure stimulates economic activity
at local businesses. In 2014/15, visitors’ to students spending is
estimated to have supported a £0.5 million contribution to GDP.

:"l.l{"l

fhape =

14
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3. TAX CONTRIBUTION

3.1 TOTAL CONTRIBUTION

In 2014/15, Bath Spa University
made a total tax contribution
of £21.1 million to the UK
Exchequer. The University and
its staff were responsible for
66 percent of the total (Figure
13). Tax payments generated
by the students’ subsistence
spending comprised a further
33 percent.

Fig. 13: Total tax contribution of Bath Spa University, 2014/15

£ million
25
0.1
20
7.0
15
|
0.9
10
5 -
O - T T
Direct Multiplier Students Visitors to Total
impacts subsistence  students

Source: Oxford Economics

3.2 THE UNIVERSITY AND ITS STAFF’S CONTRIBUTION

The University and its
employees paid £13.2 million in
taxes in 2014/15. Employer and
employee National Insurance
contributions accounted for

33 percent of the University’s
total direct tax contribution
(£4.4 million), while Income Tax
payments generated a further
£3.8 million for the Exchequer.
The payments of indirect

taxes by Bath Spa University’s
employees accounted for over
a quarter of the direct tax
impact of the University. The
University’s employees paid
nearly £600,000 in Council Tax
in 2014/15 (Figure 14).

To give an indication of scale,
the £21.1 million contribution to
tax revenues is sufficient to pay
for the Royal United Hospital’s
and Royal National Hospital for
Rheumatic Diseases’ running
costs for roughly a month.

Fig. 14: Bath Spa University’s direct tax contribution by type,

2014/15
Corporation tax
£1.1 million \

Employees’ —————
council tax
£0.6 million

National
Insurance
contributions
£4.4 million

Employees’
indirect taxes
£3.3 million

\— Income tax

£3.8 million

Source: Oxford Economics
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4. CONCLUSION

The total impact of Bath Spa
University on Bath and North
East Somerset in 2014/15

is the sum of the three
channels through which it
contributes to the economy -
the University’s activities, the
subsistence spending of its
students and the spending of
visitors to its students.

In total, Bath Spa University, its
students and their visitors are
estimated to have supported
one in every 49 people in
employment in Bath and North
East Somerset. The University
also supported a value added
contribution of £93.9 million to
Bath and North East Somerset
economy. This is equivalent

to 2.0 percent of the local
economy (Figure 15).

Fig. 15: The economic impact of Bath Spa University on Bath
and North East Somerset, 2014/15

One in every ... jobs in BANES % of local GDP
60 - - 2.5%
50 +

- 2.0%
40 -

-1.5%
30 -

-1.0%
20 -

- 0.5%
10 - °

O - - 0%

Jobs GVA

Source: Oxford Economics
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5. METHODOLOGICAL APPENDIX

STUDENTS’ SUBSISTENCE SPENDING

Bath Spa University attracts
students to Bath and North
East Somerset from other
parts of the world and keeps
students previously resident
in the locality. The subsistence
spending of these students
would not otherwise occur

in the Bath and North East
Somerset economy and is,
therefore, part of the overall
impact of Bath Spa University."

Subsistence expenditure refers
to all spending on goods and
services except for their tuition
fees. It includes, for instance,
the purchases of items required
for facilitating their study -
such as transport to University
and books - as well as other
consumer expenditure -
including spending on food,
leisure and social activities.
Payments to the University in
the form of tuition fees and for
university accommodation are
removed from the calculation
so as not to double count.

The Department for Business
Innovation and Skills regularly
publishes data on subsistence
expenditure by students.

The latest available covered
the 2011/12 academic year.?
Students’ expenditure is made
up of:

W living costs, including food,
drink, personal items etc..;

B housing costs, including
rent, mortgage costs,
Council Tax etc...;

B participation costs,
including costs of books,
stationery etc..., and;

B spending on children, if any.

Making allowance for the
change in living costs between
2011/12 and 2014/15 using

the Consumer Price Index
indicates that the average
student at Bath Spa University
spends £11,100 per year,
including housing costs.

To calculate how much
expenditure Bath Spa
University brings into the
district in the form of student
subsistence spending, it is
necessary to compare student
term time and home locations.
It suggests that 3,920 students
came from outside Bath and
North East Somerset to live

in the area while studying in
2014/15. A further 590 students
lived in the area while they
studying at Bath Spa University,
but as these students were
originally from Bath and North
East Somerset, their spending
cannot be treated as ‘additional’
unless they would have left

the area to go to other higher
education institutions (HEIs).
Using tracking data provided
by the University, it has been
estimated that nearly 100
percent of full-time students
would have left Bath and North
East Somerset to pursue higher
education elsewhere.

11. The spending of students domiciled in Bath and North East Somerset prior to attending university is not deemed to be additional to the
local economy as the counterfactual scenario assumes that these students would be spending money in this economy if they were not

attending Bath Spa.

12. Department for Business Innovation & Skills, Student Income and Expenditure Survey 2011/12
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VISITORS TO STUDENTS

The additional visitors the University attracts to the local area come from other parts of the UK
and overseas. The spending profile of the two types of visitors - domestic and international -

differs by a visitor’s origin; therefore two methods are used to calculate the spending impact of
these visitors in Bath and North East Somerset.

Visitors from overseas

The ONS’ International
Passenger Survey (IPS)
provides detailed data on
the spending of international
visitors to the UK and

its nations and regions,
disaggregated by purpose
of the trip and by nationality
of the visitor. University data
indicate that, for instance,
there were 290 additional
students from China living in
Bath and North East Somerset
in 2014/15. The 2011 Census
data indicate that there were
1,000 people of Chinese
nationality living in Bath

and North East Somerset.
Therefore, 29 percent of all
spending by Chinese visitors
to the area who were visiting
friends and relatives in the
area is attributed to the Bath
Spa University.

Applying this methodology to
the University’s 650 additional
overseas students who were
living in Bath and North

East Somerset indicates that
visitors to these students

spent nearly £0.4 million in the

area in 2014/15.

Domestic visitors

The University’s domestic
students also attract visitors to
Bath and North East Somerset.
Although no information is
available on how many visitors
each additional student
receives, data do exist on the
average spend of a visitor

from each part of the UK to
friends and relatives in the
South West.® Using a similar
approach to that employed for
overseas students it is possible
to estimate the spending that
these domestic visitors make in
the district. This study assumes
that each student from

outside Bath and North East
Somerset gets one visitor from
their home region each year.
With the likelihood that some
students receive multiple family
visits over the course of an
academic year and that parents
are often involved in the
transport of personal effects

at the beginning and end of
session, this is probably a very
conservative assumption.

13. Great Britain Tourism Survey (2014), online data browser

Following this approach, the
3,270 additional students who
came to Bath and North East
Somerset to study at Bath Spa
University from elsewhere in
the UK attracted visitors who
spent over £0.4 million in the
local area.

In total in 2014/15, domestic
and international visitors to
students at Bath Spa University
spent £0.8 million on local
transport, accommodation,
restaurants and bars, and
visiting cultural, recreational
and sports attractions.
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